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— The Results
The success of this campaign was recognised in The Prince Michael International Road Safety Award in

2006 and was ‘Highly Commended'in the Scottish Transport Awards in 2007. The 2009 campaign
achieved the following results;

« A 65% reduction in child in-car injuries and fatalities in comparison to the ‘94 — '98 average
+ 70 car seat clinics across Scotland in 2009 - covering every Scottish region

«  More than 1,300 individual child car seat checks, bringing the total to over 9,000 checked
throughout Scotland at special Good Egg Car since 2001

« 51 retailers across Scotland signed up to the ‘Good Egg Charter’
« Over 170,000 Scottish ‘Good Egg Guides’ distributed

« Over 100,000 visitors to the campaign website www.protectchild.co.uk since 2002

Partner feedback

“The Good Egg Campaign is a recognised part of the annual calendar of road safety events in Scotland,
and the logo and Guide are now a familiar sight throughout the country.

This initiative has unquestionably raised awareness of not just some, but all of the issues surrounding
the safe transport of children in cars. This is one of the finest examples of partnership working with

which Road Safety Scotland is associated”

Michael McDonnell - Director -Road Safety Scotland

“Dynamic Initiatives has worked with Arnold Clark Automobiles for the past seven years on the
development and implementation of the in-car child safety initiative. ACA is principle sponsor and our
continued support over the years is proof that Dynamic is a committed, reliable and trustworthy
company. Expertise and knowledge coupled with infallible enthusiasm, put Dynamic at the forefront of
the market”

Lucy Fuller -Marketing Director —Arnold Clark Automobiles
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